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Lockdown led to 12% fall in liquor sales’

State with higher Corona cess show poor recovery: CIABC DG Vinod Giri

NEW DELHI: Nationwide lock-
downs that were necessitated
due to the Corona pandemic
impacted sales of IMFL prod-
ucts across India in 2020-21
with overall sales dropping by
12 per cent. Though the sales
picked up in the second half of
2020-21 in most parts, the States
which imposed high Corona
cess and other taxes after the
first wave of Covid-19 showed
poor recovery.

The total sales of IMFL prod-
ucts in 2020-21 was 305 mil-
lion cases (9 litres each) which
is nearly 12 per cent below
the previous year, say the data
compiled by the Confedera-
tion of Indian Alcoholic Bever-
age Companies (CIABC). After
an extremely poor first quarter
(April-June 2020-21) due to
Covid lockdowns, sales showed

positive trend on an all India
basis, improving through each
quarter, and finally ending the
year with a robust performance
in the fourth quarter (January
to March 2021), said the apex
body of the Indian alcoholic
beverage industry.

While the liquor sales fell by
a whopping 42 per cent in Q1
of the last fiscal, it declined by
9 per cent in Q2 and 1 per cent
in Q3, before showing a recov-
ery of 6 per cent in Q4. The top
five states in terms of recovery
in sales were Maharashtra, Goa,
Haryana, Himachal Pradesh and
Uttarakhand, while West Ben-
gal, Rajasthan and Chhattisgarh
were among the big states which
witnessed largest declines over
the previous fiscal.

According to CIABC Direc-
tor General Vinod Giri: “Many

states showed positive trend
through the quarters, and even
though most states were unable
to fully recover volume lost in
first and second quarters, strong
performance in third and fourth
quarters reflects fundamental
strength in the market. It also
confirms that there is no lasting
shift against alcoholic beverages
in consumption baskets.”

The CIABC DG pointed
out that some States remained
a matter of concern where sales

did not pick up or picked up way
below national trend. “Inciden-
tally, the majority of these states
are ones that imposed high cess
/ tax during the first wave of
Covid, and unlike other states
did not withdraw or reduce it.
West Bengal and Chhattisgarh
also made changes in the route-
to-market which may have sup-
pressed the market's natural
uplift”

Giri further said the trends
confirm yet again that alcohol
is a price elastic product. “The
inclination of some State Gov-
ernments to impose high taxes
on alcohol, assuming it will yield
greater revenues, is greatly mis-
placed. Sales figures clearly show
that fall in sales on account of
higher taxes negates expected
increase in Government’s rev-
enues. Higher prices on account

of higher taxes not only lower
case sales, they also force con-
sumers downtrade to cheaper
options. Thus tax collection per
bottle also goes down, leading
to disproportionately higher
loss in tax revenues.”

CIABC has also said that
some states applied changes in
the route-to-market without
careful consideration of pos-
sible adverse consequences.
For instance, in Chhattisgarh
introduction of super distrib-
utor has led to suppression of
sales, and in West Bengal mid-
year changes in excise policy
have led to further decline in
sales. “We are also concerned
regarding Meghalaya, where
proposed introduction of super
distributor where there is no
need for it, may lead to collapse
of sales,” Giri noted. MPOST



