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Homegrown Indian liquor makers are mulling approaching food & beverages regulator FSSAI for a 

separate standard for the Indian single malt whisky that is rapidly scaling with the ongoing trend of 

premiumisation and has won several prestigious international awards. 

This will help maintain the sanctity and reputation of Indian single malt whisky — now exported to 60 

countries — and Indian producers are discussing the move, according to Confederation of Indian 

Alcoholic Beverage Companies (CIABC), the industry body of domestic AlcoBev manufacturers. The 

Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky that 

will enhance the brand's credibility and standards. 

While the sale of Indian single malt whisky rising in high double digits in the country — the world's largest 

whisky market — the industry is also facing a challenge to keep a check on the emergence of smaller 

single malt whisky brands. 



According to CIABC Director General Anant S Iyer, the definition of FSSAI is that it should be malt-based, 

but it does not define single malt. Single malt whisky means that it should come from single distillery 

and not multiple ones. 

Those not following proper standards should be restrained from claiming themselves as Indian single 

malt whisky, Iyer said. 

"We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian 

single malt whisky. This way, producers who are not following the required standards can be restrained 

from calling it Indian single malt whisky. It will also help maintain the sanctity and reputation of Indian 

single malt whisky," Iyer told PTI. 

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri 

from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab 

(Globus), have broke into the segment which was shadowed by the imported Scotch whisky. 

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the global brands 

such as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi' market, where the ASP 

(average selling price) is going up. CIABC has expressed concerns over misrepresentation of the Indian 

single malt category by some manufacturers, calling their produce as "single malt" despite it being 

sourced from different distilleries. CIABC says it undermines efforts of Indian producers who have worked 

hard over the years in creating a niche for Indian single malt whiskies globally. 

"Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using malted 

Indian Barley in Oak Barrels, which are mainly imported. They are in the process of launching their own 

Indian single malt whisky brands in the immediate to near future," said Iyer. 

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch, 

American, Irish, Japanese, and Canadian whiskies, he added. Earlier this year, the Food Safety and 

Standards Authority of India (FSSAI) issued its definition of single-malt and single-grain whisky, which 

came into effect on March 1. 

According to Iyer, the definition of FSSAI is that it should be malt-based, but they do not define single 

malt. Ensuring registration of Indian single malt whisky as a geographical indication product "will go a 

long way in enhancing the credibility and ensuring the following of the minimum standards required to 

produce Indian single malt whisky", he added. 

The segment is witnessing around 30 per cent volume growth, though the base is small at 1.5 lakh cases. 

It is expected to grow further as Indians gravitate towards higher-end spirits, especially single malts. 

Moreover, the growth of single malt whisky is also supported by the Indian tropical weather with hot 

summers and monsoons, along with mild to cold winters. 

"A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch single 

malt, given the maturation of malt spirits in our tropical weather with hot summers/monsoons and mild 

to cold winters. Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt spirit," he 

said. 

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several 

companies joined it, when the global supply chain was disrupted, affecting scotch whisky shipments. 

Indian whisky brands have since grabbed the opportunity and made strong inroads into the market. 

 

 



 

Indian Single Malt Whisky: Industry Seeks 

Separate FSSAI Standard 
By Rediff Money Desk, New Delhi   Dec 29, 2024 15:19 

Indian liquor makers are pushing for a separate FSSAI standard for Indian 

single malt whisky to ensure quality and protect its growing international 

reputation. 
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New Delhi, Dec 29 (PTI) Homegrown Indian liquor makers are mulling approaching food & beverages 

regulator FSSAI for a separate standard for the Indian single malt whisky that is rapidly scaling with the 

ongoing trend of premiumisation and has won several prestigious international awards. 

This will help maintain the sanctity and reputation of Indian single malt whisky -- now exported to 60 

countries -- and Indian producers are discussing the move, according to Confederation of Indian Alcoholic 

Beverage Companies (CIABC), the industry body of domestic AlcoBev manufacturers. 

The Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky 

that will enhance the brand's credibility and standards. 

While the sale of Indian single malt whisky rising in high double digits in the country -- the world's largest 

whisky market -- the industry is also facing a challenge to keep a check on the emergence of smaller 

single malt whisky brands. 
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According to CIABC Director General Anant S Iyer, the definition of FSSAI is that it should be malt-based, 

but it does not define single malt. Single malt whisky means that it should come from single distillery 

and not multiple ones. 

Those not following proper standards should be restrained from claiming themselves as Indian single 

malt whisky, Iyer said. 

"We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian 

single malt whisky. This way, producers who are not following the required standards can be restrained 

from calling it Indian single malt whisky. It will also help maintain the sanctity and reputation of Indian 

single malt whisky," Iyer told PTI. 

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri 

from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab 

(Globus), have broke into the segment which was shadowed by the imported Scotch whisky. 

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the global brands 

such as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi' market, where the ASP 

(average selling price) is going up. 

CIABC has expressed concerns over misrepresentation of the Indian single malt category by some 

manufacturers, calling their produce as "single malt" despite it being sourced from different distilleries. 

CIABC says it undermines efforts of Indian producers who have worked hard over the years in creating a 

niche for Indian single malt whiskies globally. 

"Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using malted 

Indian Barley in Oak Barrels, which are mainly imported. They are in the process of launching their own 

Indian single malt whisky brands in the immediate to near future," said Iyer. 

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch, 

American, Irish, Japanese, and Canadian whiskies, he added. Earlier this year, the Food Safety and 

Standards Authority of India (FSSAI) issued its definition of single-malt and single-grain whisky, which 

came into effect on March 1. 

According to Iyer, the definition of FSSAI is that it should be malt-based, but they do not define single 

malt. Ensuring registration of Indian single malt whisky as a geographical indication product "will go a 

long way in enhancing the credibility and ensuring the following of the minimum standards required to 

produce Indian single malt whisky", he added. The segment is witnessing around 30 per cent volume 

growth, though the base is small at 1.5 lakh cases. It is expected to grow further as Indians gravitate 

towards higher-end spirits, especially single malts.  Moreover, the growth of single malt whisky is also 

supported by the Indian tropical weather with hot summers and monsoons, along with mild to cold 

winters.  

"A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch single 

malt, given the maturation of malt spirits in our tropical weather with hot summers/monsoons and mild 

to cold winters. Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt spirit," he 

said.  

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several 

companies joined it, when the global supply chain was disrupted, affecting scotch whisky shipments. 

Indian whisky brands have since grabbed the opportunity and made strong inroads into the market. 



 

Indian single malt whisky demands its own 

rulebook as global fame soars 
The Indian distillers are also taking steps to get a geographical indication tag for their 

single malt whisky that will enhance the brand's credibility and standards 
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Homegrown Indian liquor makers are mulling approaching food & beverages regulator FSSAI for a 

separate standard for the Indian single malt whisky that is rapidly scaling with the ongoing trend of 

premiumisation and has won several prestigious international awards. 

This will help maintain the sanctity and reputation of Indian single malt whisky -- now exported to 60 

countries -- and Indian producers are discussing the move, according to Confederation of Indian Alcoholic 

Beverage Companies (CIABC), the industry body of domestic AlcoBev manufacturers. 

The Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky 

that will enhance the brand's credibility and standards. 

While the sale of Indian single malt whisky rising in high double digits in the country -- the world's largest 

whisky market -- the industry is also facing a challenge to keep a check on the emergence of smaller 

single malt whisky brands. 

According to CIABC Director General Anant S Iyer, the definition of FSSAI is that it should be malt-based, 

but it does not define single malt. Single malt whisky means that it should come from single distillery 

and not multiple ones. 
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Those not following proper standards should be restrained from claiming themselves as Indian single 

malt whisky, Iyer said. 

"We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian 

single malt whisky. This way, producers who are not following the required standards can be restrained 

from calling it Indian single malt whisky. It will also help maintain the sanctity and reputation of Indian 

single malt whisky," Iyer told PTI. 

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri 

from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab 

(Globus), have broke into the segment which was shadowed by the imported Scotch whisky. 

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the global brands 

such as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi' market, where the ASP 

(average selling price) is going up. 

CIABC has expressed concerns over misrepresentation of the Indian single malt category by some 

manufacturers, calling their produce as "single malt" despite it being sourced from different distilleries. 

CIABC says it undermines efforts of Indian producers who have worked hard over the years in creating a 

niche for Indian single malt whiskies globally. 

"Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using malted 

Indian Barley in Oak Barrels, which are mainly imported. They are in the process of launching their own 

Indian single malt whisky brands in the immediate to near future," said Iyer. 

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch, 

American, Irish, Japanese, and Canadian whiskies, he added. 

Earlier this year, the Food Safety and Standards Authority of India (FSSAI) issued its definition of single-

malt and single-grain whisky, which came into effect on March 1. 

According to Iyer, the definition of FSSAI is that it should be malt-based, but they do not define single 

malt. 

Ensuring registration of Indian single malt whisky as a geographical indication product "will go a long way 

in enhancing the credibility and ensuring the following of the minimum standards required to produce 

Indian single malt whisky", he added. The segment is witnessing around 30 per cent volume growth, 

though the base is small at 1.5 lakh cases. It is expected to grow further as Indians gravitate towards 

higher-end spirits, especially single malts. Moreover, the growth of single malt whisky is also supported 

by the Indian tropical weather with hot summers and monsoons, along with mild to cold winters. 

"A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch single 

malt, given the maturation of malt spirits in our tropical weather with hot summers/monsoons and mild 

to cold winters. Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt spirit," he 

said. 

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several 

companies joined it, when the global supply chain was disrupted, affecting scotch whisky shipments. 

Indian whisky brands have since grabbed the opportunity and made strong inroads into the market. 

 

 



 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 



 

 



 

 

 

FSSAI: देश में शराब बनाने वाली कंपननयां भारत में बनी न ंगल माल्ट व्हिस्की के अलग मानक के नलए भारतीय खाद्य 

 ुरक्षा और मानक प्रानिकरण (एफए ए एआई)  े  ंपकक  करने पर नवचार कर रही हैं. गौरतलब है नक भारत में बनी 

न ंगल माल्ट व्हिस्की की मांग तेजी  े बढ़ रही है और इ े कई प्रनतनित इंटरनेशल अवार्क नमल चुके हैं.  

घरेलू शराब ननमाकताओ ंके ननकाय भारतीय अल्कोहनलक पेय कंपननयो ंके परर ंघ ( ीआईएबी ी) ने कहा नक भारतीय 

उत्पादक इ  कदम पर चचाक कर रहे हैं. इ  े भारतीय न ंगल माल्ट व्हिस्की की शुद्धता और  ाख को बनाए रखने में 

मदद नमलेगी. 

60 देशो ंमें नकया जा रहा ननयाकत 

इ े अब 60 देशो ंमें ननयाकत नकया जाता है. भारतीय नर्व्हिलर अपनी न ंगल माल्ट व्हिस्की के नलए भौगोनलक  ंकेतक 

का दजाक पाने के नलए भी कदम उठा रहे हैं, नज  े ब्ांर् की नवश्व नीयता और मानक बढ़ेंगे.  

भारत में बनी न ंगल माल्ट व्हिस्की की नबक्री घरेलू बाजार में दो अंक में बढ़ रही है. हालांनक, उद्योग को छोटे न ंगल 

माल्ट व्हिस्की ब्ांर् के उभरने के चलते चुनौनतयो ंका भी  ामना करना पड़ रहा है.  ीआईएबी ी के महाननदेशक अनंत 

ए  अय्यर ने कहा नक एफए ए एआई की पररभाषा यह है नक यह माल्ट आिाररत होना चानहए, लेनकन यह न ंगल 

माल्ट को पररभानषत नही ंकरता है.  

CIABC ने की ये मांग 

अनंत ए  अय्यर ने पीटीआई-भाषा को बताया नक न ंगल माल्ट व्हिस्की का मतलब है नक यह एक ही नर्व्हिलरी  े 

आनी चानहए, न नक कई नर्व्हिलरी  े. अय्यर ने कहा नक जो उनचत मानको ंका पालन नही ंकर रहे हैं, उन्हें खुद को 

भारतीय न ंगल माल्ट व्हिस्की होने का दावा करने  े रोका जाना चानहए. उन्होनें कहा नक एफए ए एआई को भारतीय 

न ंगल माल्ट व्हिस्की पर एक अलग मानक शानमल करने के नलए अपने ननयमो ंमें  ंशोिन करना चानहए.  

 



 



 

 

 

 

 

 


