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Liquor cos may ask
FSSAI for standard
for desi single malt

New Delhi: Homegrown Indian

liquor makers are mulling

approaching food & beverages

regulator FSSAI for a separate

standard for the Indian single :

malt whisky that is rapidly : C
scaling with the ongoing trend of
premiumisation and has won
several prestigious international
awards. This will help maintain :
the reputation of Indian single :  Mun
malt whisky — now exportedto ~ : ldow
60 countries — and Indian . lakh
producers are discussing the : Tegisl
move, according to . durir

]

Confederation of Indian Alcoholic : Irdal
Beverage COMpanies. AGENCIES = f:'
» 1€

rers |




Tare Economic TIMES

Indian Liquor Cos
May Seek Separate
FSSAI Standard for
Single Malt Whisky

PTI

New Delhi: Homegrown Indian li-
quor makers are mulling approa-
ching food & beverages regulator
FSSAI for a separate standard for
the Indian single malt whisky that
is rapidly scaling with the ongoing
trend of premiumisation and has
won several prestigious internatio-
nal awards.

This move is aimed at maintai-
ning the sanctity and reputation of
Indian single malt whisky—- now ex-
ported to 60 countries — and Indian
producers are discussing the move,
according to the Confederation of
Indian Alcoholic Beverage Compa-
nies (CIABCQO), the industry body of
domestic AlcoBev manufacturers

The Indian distill-
ers are also taking
steps to get a geog-
raphical indication
tag for their single
malt whisky, which

'\
Distillersare would enhance the
alsoworking brand's credibility

to securea and standards.
W While thesaleof In-
ication dian single malt
tag to boost whisky rising in
brand high double digits in
credibility the country - the

world's largest whisky market - the
industry is also facing a challenge
to keep a check on the emergence of
smaller single malt whisky brands.

According to CIABC Director Ge-
neral Anant S Iver: the definition of
FSSALI is that it should be malt-ba-
sed, but it does not define single
malt. Single malt whisky means
that it should come from single dis-
tillery and not multiple ones. Those
not following proper standards sho-
uld be restrained from claiming
themselves as Indian single malt
whisky Iver said.

“We believe that FSSAI should
amend its regulations to include a
separate standard applicable to In-
dian single malt whisky, which will
also help maintain its sanctity and
reputation,” Iver added.
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Liquor firms seek
separate standard
for Indian single malt
HOMEGROWN INDIAN
) LIQUOR MAKERS are
=18 mulling approaching
FSSAI for a separate
standard for the Indian single
malt whisky that is rapidly
scaling with the ongoing trend
of premiumisation and has won
several prestigious international
awards.
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Liquor firms want
separate standard

for Indian single
malt whisky

Homegrown Indian liquor
makers are mulling
approaching food & bever-
ages regulator FSSAI for a
separate standard for the
Indian single malt whisky
that is rapidly scaling with
the ongoing trend of premii-
umisation and has won sev-
eral prestigious interna-
tional awards. This will
help maintain the sanctity
and reputation of Indian
single malrt whisky-—now
exported to 60 countries
and Indian producers are
discussing the move,
according 1o Confederation
of Indian Alcoholic
Beverage Companies (CILA-
BC), the industry body of
domestic AlcoBev manu-
facturers. M




Country's liquor cos may approach FSSAI for
separate standard for Indian single malt whisky

PTI W NEW DELHI

Hnmcgruwn Indian liquor
1

makers are mulling
approaching food & beverages
regulator FSSAI for a separate
standard for the Indian single
malt whisky that is rapidly
scaling with the ongoing trend
of premiumisation and has
won several prestigious inter-
national awards,

This will help maintain the
sanctity and reputation of
Indian single malt whisky --
now exported to 60 countries
-« and Indian producers are dis-
cussing the move, according to
Confederation of Indian
Alcoholic Beverage Companies
(CIABC), the industry body of
domestic AlcoBev manufac-
turers,

The Indian distillers are also
taking steps to get a geograph-
ical indication tag for their sin-
gle malt whisky that will
enhance the brand's credibili-
ty and standards,

While the sale of Indian sin-
3!: malt whisky rising in high

ouble digits in the country -
the world's largest whisky mar-
ket -- the industry is also fac-
ing a challenge to keep a check
on the emergence of smaller
single malt whisky brands,

According to CIABC Director
General Anant § lyer, the def-
inition of FSSAI is that it
should be malt-based, but it
does not define single malt.
Single malt whisky means that
it should come from single dis-
tillery and not multiple ones.

Those not following proper
standards should be restrained
from claiming themselves as
Indian single malt whisky, Iyer
said.

“We believe that FSSAIT should
amend its regulations to
include a separate standard
applicable to Indian single malt
whisky. This way, producers
who are not following the
required standards can be
restrained from calling it
Indian single malt whisky. It
will also help maintain the
sanctity and reputation of
Indian single malt whisky,”
Iyer told PTL
In recent years, Indian single
malt brands, including Amrut,
Paul John, Radico Khaitan's
Rampur, Indri from Picadilly
Industries, Gianchand from
Dewansons, Crazy Cock from
South Seas Distilleries, and
Doaab (Globus), have broke
into the segment which was
shadowed i)’ the imported
Scotch whisky.

In 2023, Indian single malts
accounted for nearly 53 per
cent of total sales, scoring over

the global brands such as
Glenlivet, Macallan, Lagavulin,
Glenfiddich, and Talisker in the
‘desi’ market, where the ASP
(average selling price) is going

up.

(,PlAB(? has expressed concerns
over misrepresentation of the
Indian single malt catcgor}' by
some manufacturers, callin
their produce as “single malt
despite it being sourced from
difterent distilleries.

CIABC says it undermines
cfforts of Indian producers
who have worked hard over the
years in creating a niche for
Indian single malt whiskies
globally.

“Now a host of other Indian
domestic players are setting up
and maturing Indian malt spir-
it, using maited Indian Barley
in Oak Barrels, which are
mainly imported. They are in
the process of launching their
own Indian single malt whisky
brands in the immediate to
near future,” said lyer.

Indian whiskies are finding
their play in the huge whisky
category worldwide dominat-
ed by scotch, American, Irish,
Japanese, and Canadian
whiskies, he added.

Earlier this year, the Food
Safety and Standards Authority
of India (FSSALI) issued its def-
inition of single-malt and sin-
gle-grain whisky, which came
into effect on March 1.
According to Iyer, the defini-
tion of FSSAI is that it should
be malt-based, but they do not
define single malt.
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Liquor firms mull approaching food regulator
for separate standards for single malt whiskey

Press Trust of India
New Delhi

Homegrown Indian liquor
makers are mulling ap-
proaching food & beverages
regulator  FSSAI  (Food
Safety and Standards Au-
thority of India) for a separ-
ate standard for the single
malt whiskey that is rapidly
scaling with the ongoing
trend of premiumisation and
has won several prestigious
international awards.

This will help maintain the

sanctity and reputation of
Indian single malt whiskey
— now exported to 60 coun-
tries — and Indian produ-
cers are discussing the move,
according to Confederation
of Indian Alcoholic Beverage
Companies (CIABC), the in-
dustry body of domestic Al-
coBev manufacturers.

The Indian distillers are
also taking steps to get a geo-
graphical indication tag for
their single malt whiskey
that will enhance the brand’s
credibility and standards.

While the sale of Indian
single malt whiskey rising in
high double digits in the
country — the world’s
largest whiskey market —
the industry is also facing a
challenge to keep a check on
the emergence of smaller
single malt whiskey brands.

SINGLE DISTILLERY

According to CIABC Dir-
ector General Anant § lyer,
the definition of FSSAI is
that it should be malt-based,
but it does not define single

malt. Single malt whiskey
means it should come from
single distillery. Those not
following proper standards
should be restrained from
claiming themselves as In-
dian single malt whiskey,
Iyer said.

“Producers who are not
following the  required
standards can be restrained
from calling it Indian single
malt whiskey. It will also help
maintain the sanctity and
reputation of Indian single
malt whiskey,” Iyer told PTI.
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Liquor cos want
fresh standard
for single malts

Indian liquor makers are
mulling approaching food and
beverages regulator FSSAI for
a separate standard for the
Indian single malt whisky that
is rapidly scaling with the
ongoing trend of premiumisa-
tion. This will help maintain the
sanctity and reputation of
Indian single malt whisky which
is now exported to 60 coun-
tries, according to Confed-
eration of Indian Alcoholic
Beverage Companies.
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gLiquor cos may approach FSSAI for standard for Indian single malt whisky

Indian producers are discussing the move, according to Confederation of Indian Alcoholic Beverage Companies

|NEW DELHI: Homegrown
;lndian liquor makers are mull-
ling approaching food & bev-
|erages regulator FSSAI for a
|separate standard for the Indian
|single malt whisky that is rap-
lidly scaling with the ongoing
|trend of premiumisation and
|has won several prestigious
[international awards.

This will help maintain
|the sanctity and reputation of
|Indian single malt whisky —
|now exported to 60 countries
|— and Indian producers are
|discussing the move, accord
ling to Confederation of Indian
|Alcoholic Beverage Companies,

the industry body of domestic
AlcoBev manufacturers.

The Indian distillers are also
taking steps to get a geographi-
cal indication tag for their single
malt whisky that will enhance
the brand’s credibility and stan-
dards. While the sale of Indian
single malt whisky rising in high
double digits in the country —
the world’s largest whisky mar-
ket — the industry is also facing
a challenge to keep a check on
the emergence of smaller single
malt whisky brands.

According to CIABC Direc-
tor General Anant § lyer, the
definition of FSSAI is that it

should be malt-based, but it
does not define single malt. Sin-
gle malt whisky means that it
should come from single dis-
tillery and not multiple ones.
Those not following proper
standards should be restrained
from claiming themselves as

Indian single malt whisky, Iyer
said. “We believe that FSSAI
should amend its regulations
to include a separate standard
applicable to Indian single
malt whisky. This way, pro-
ducers who are not following
the required standards can be
restrained from calling it Indian
single malt whisky. It will also
help maintain the sanctity and
reputation of Indian single malt
whisky,” lyer said.

In recent years, Indian single
malt brands, including Amrut,
Paul John, Radico Khaitan's
Rampur, Indri from Picadilly
Industries, Gianchand from

Dewansons, Crazy Cock from
South Seas Distilleries, and
Doaab (Globus), have broke
into the segment which was
shadowed by the imported
Scotch whisky.

In 2023, Indian single malts
accounted for nearly 53 per cent
of total sales, scoring over the
global brands such as Glenlivet,
Macallan, Lagavulin, Glenfid-
dich, and Talisker in the ‘desi’
market, where the ASP (aver-
age selling price) is going up.

CIABC has expressed con-

cerns over misrepresentation of

the Indian single malt category
by some manufacturers, calling

their produce as “single malt”
despite it being sourced from
different distilleries.

CIABC says it undermines
efforts of Indian producers who
have worked hard over the years
in creating a niche for Indian
single malt whiskies globally.
“Now a host of other Indian
domestic players are setting
up and maturing Indian malt
spirit, using malted Indian Bar-
ley in Oak Barrels, which are
mainly imported. They are in
the process of launching their
own Indian single malt whisky
brands in the immediate to near
future.” said Iver. m
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BRAND EQUITY.com

Country's liquor companies may
approach FSSAI for separate
standard for Indian single malt
whisky

Indian liquor makers are seeking a separate standard for Indian single malt whisky from the
FSSAI This will help maintain its reputation as these whiskies gain international recognition.
The industry is also applying for a geographical indication tag, enhancing credibility. The

segment is experiencing about 30 percent growth, driven by premiumisation trends.

Homegrown Indian liquor makers are mulling approaching food &

beverages regulator FSSAI for a separate standard for the Indian single

malt whisky that is rapidly scaling with the ongoing trend of

premiumisation and has won several prestigious international awards.
This will help maintain the sanctity and reputation of Indian single malt
whisky -- now exported to 60 countries -- and Indian producers are
discussing the move, according to Confederation of Indian Alcoholic
Beverage Companies (CIABC), the industry body of domestic AlcoBev

manufacturers.

The Indian distillers are also taking steps to get a geographical indication
tag for their single malt whisky that will enhance the brand's credibility

and standards.




While the sale of Indian single malt whisky rising in high double digits in
the country -- the world's largest whisky market -- the industry is also
facing a challenge to keep a check on the emergence of smaller single

malt whisky brands.

According to CIABC Director General Anant S Iyer, the definition of
FSSAT is that it should be malt-based, but it does not define single malt.
Single malt whisky means that it should come from single distillery and

not multiple ones.

Those not following proper standards should be restrained from claiming

themselves as Indian single malt whisky, Iyer said.

"We believe that FSSAI should amend its regulations to include a
separate standard applicable to Indian single malt whisky. This way,
producers who are not following the required standards can be
restrained from calling it Indian single malt whisky. It will also help

maintain the sanctity and reputation of Indian single malt whisky," [yer

told PTL

In recent years, Indian single malt brands, including Amrut, Paul John,
Radico Khaitan's Rampur, Indri from Picadilly Industries, Gianchand
from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab
(Globus), have broke into the segment which was shadowed by the

imported Scotch whisky.




In 2023, Indian single malts accounted for nearly 53 per cent of total
sales, scoring over the global brands such as Glenlivet, Macallan,
Lagawvulin, Glenfiddich, and Talisker in the 'desi’ market, where the ASP

(average selling price) is going up.

CIABC has expressed concerns over misrepresentation of the Indian
single malt categoryv by some manufacturers, calling their produce as

"single malt” despite it being sourced from different distilleries.

CIABC says it undermines efforts of Indian producers who have worked
hard over the vears in creating a niche for Indian single malt whiskies

globally.

"IWNow a host of other Indian domestic plavers are setting up and
maturing Indian malt spirit, using malted Indian Barleyv in Oak Barrels,
which are mainly imported. They are in the process of launching their
owvwn Indian single malt whisky brands in the immediate to near future,”

said Iver.

Indian whiskies are finding their play in the huge whiskyv category
worldwide dominated by scr ., o = -ish, Japanese, and

Canadian whiskies, he added.

The segment is witnessing around 30 per cent volume growth, though
the base is small at 1.5 lakh cases. It is expected to grow further as

Indians gravitate towards higher-end spirits, especially single malts.

Moreover, the growth of single malt whisky is also supported by the
Indian tropical weather with hot summers and monsoons, along with

mild to cold winters.

"A 3-yvear-old Indian single malt whisky would be close to in terms of

profile to a 10-vear-old scotch single malt, given the maturation of malt
spirits in our tropical weather with hot summers/monsoons and mild to
cold winters. Likewise, a one-year-plus Indian malrt spirit is akin to a 3-

vear old scotch malrt spirit,” he said.

The story of Indian single malt whisky started in 2003 with Amrut and
after the pandemic, several companies joined it, when the global supply
chain was disrupted, affecting scotch whisky shipments. Indian whisky
brands have since grabbed the opportunity and made strong inroads into

the market.
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Country's Liquor Companies May Approach FSSAI For Separate Standard For
Indian Single Malt Whisky

In 2023, Indlian single malts accounted for nearly 53% of total sales, scoring over the global brands such as Glenlivet, Macallan, Lagavulin,
Glenfiddich, and Talisker in the desi' market, where the ASP is going up.

Homegrown Indian liquor makers are mulling approaching food and beverages regulator FSSAI for a
separate standard for the Indian single malt whisky that is rapidly scaling with the ongoing trend of

premiumisation and has won several prestigious international awards.

This will help maintain the sanctity and reputation of Indian single malt whisky, now exported to 60
countries and Indian producers are discussing the move, according to Confederation of Indian Alcoholic

Beverage Companies, the industry body of domestic AlcoBev manufacturers.

The Indian distillers are also taking steps to get a geographical indication tag for their single malt

whisky that will enhance the brand's credibility and standards.

While the sale of Indian single malt whisky rising in high double digits in the country the world's largest
whisky market the industry is also facing a challenge to keep a check on the emergence of smaller

single malt whisky brands.

According to CIABC Director General Anant S lyer, the definition of FSSAl is that it should be malt-based,
but it does not define single malt. Single malt whisky means that it should come from single distillery

and not multiple ones.

Those not following proper standards should be restrained from claiming themselves as Indian single

malt whisky, lyer said.

'We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian
single malt whisky. This way, producers who are not following the required standards can be restrained
from calling it Indian single malt whisky. It will also help maintain the sanctity and reputation of Indian

single malt whisky, lyer told PTI.

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri
from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and

Doaab (Globus), have broke into the segment which was shadowed by the imported Scotch whisky.

In 2023, Indian single malts accounted for nearly 53% of total sales, scoring over the global brands such
as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi’ market, where the ASP (average

selling price) is going up.




CIABC has expressed concerns over misrepresentation of the Indian single malt category by some

manufacturers, calling their produce as 'single malt’ despite it being sourced from different distilleries.

CIABC says it undermines efforts of Indian producers who have worked hard over the years in creating
a niche for Indian single malt whiskies globally.

‘Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using
malted Indian Barley in Oak Barrels, which are mainly imported. They are in the process of launching

their own Indian single malt whisky brands in the immediate to near future, said lyer.

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch,

American, Irish, Japanese, and Canadian whiskies, he added.

Earlier this year, the Food Safety and Standards Authority of India (FSSAI) issued its definition of single

malt and single-grain whisky, which came into effect on March 1.

According to lyer, the definition of FSSAI is that it should be malt-based, but they do not define single

malt.

Ensuring registration of Indian single malt whisky as a geographical indication product 'will go a long
way in enhancing the credibility and ensuring the following of the minimum standards required to

produce Indian single malt whisky', he added.

The segment is witnessing around 30 per cent volume growth, though the base is small at 1.5 lakh
cases. It is expected to grow further as Indians gravitate towards higher-end spirits, especially single

malts.

Moreover, the growth of single malt whisky is also supported by the Indian tropical weather with hot

summers and monsoons, along with mild to cold winters.

A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch
single malt, given the maturation of malt spirits in our tropical weather with hot summers/monsoons
and mild to cold winters. Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt

spirit, he said.

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several
companies joined it, when the global supply chain was disrupted, affecting scotch whisky shipments.

Indian whisky brands have since grabbed the opportunity and made strong inroads into the market.
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Domestic liquor brands may seek separate standard for
single malt whisky

The Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky that will enhance the
brand's credibility and standards

Homegrown Indian liquor makers are mulling approaching food & beverages regulator FSSAI for
a separate standard for the Indian single malt whisky that is rapidly scaling with the ongoing
trend of premiumisation and has won several prestigious international awards.

This will help maintain the sanctity and reputation of Indian single malt whisky -- now exported
to 60 countries -- and Indian producers are discussing the move, according to Confederation of
Indian Alcoholic Beverage Companies (CIABC), the industry body of domestic AlcoBev
manufacturers.

The Indian distillers are also taking steps to get a geographical indication tag for their single
malt whisky that will enhance the brand's credibility and standards.

While the sale of Indian single malt whisky rising in high double digits in the country -- the
world's largest whisky market - - the industry is also facing a challenge to keep a check on the

emergence of smaller single malt whisky brands.

According to CIABC Director General Anant S Iyer, the definition of FSSAI is that it should be
malt-based, but it does not define single malt. Single malt whisky means that it should come
from single distillery and not multiple ones.

"We believe that FSSAI should amend its regulations to include a separate standard applicable to
Indian single malt whisky. This way, producers who are not following the required standards can
be restrained from calling it Indian single malt whisky. It will also help maintain the sanctity and
reputation of Indian single malt whisky," Iyer told PTI.

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's
Rampur, Indri from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South
Seas Distilleries, and Doaab (Globus), have broke into the segment which was shadowed by the
imported Scotch whisky.

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the
global brands such as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi'
market, where the ASP (average selling price) is going up.




CIABC has expressed concerns over misrepresentation of the Indian single malt category by
some manufacturers, calling their produce as "single malt" despite it being sourced from
different distilleries.

CIABC says it undermines efforts of Indian producers who have worked hard over the years in
creating a niche for Indian single malt whiskies globally.

"Now a host of other Indian domestic players are setting up and maturing Indian malt spirit,
using malted Indian Barley in Oak Barrels, which are mainly imported. They are in the process of
launching their own Indian single malt whisky brands in the immediate to near future," said
Iyer.

Indian whiskies are finding their play in the huge whisky category worldwide dominated by
scotch, American, Irish, Japanese, and Canadian whiskies, he added.

Earlier this year, the Food Safety and Standards Authority of India (FSSAI) issued its definition of
single-malt and single-grain whisky, which came into effect on March 1.

According to Iyer, the definition of FSSAI is that it should be malt-based, but they do not define
single malt.

Ensuring registration of Indian single malt whisky as a geographical indication product "will go
a long way in enhancing the credibility and ensuring the following of the minimum standards
required to produce Indian single malt whisky", he added.

The segment is witnessing around 30 per cent volume growth, though the base is small at 1.5
lakh cases. It is expected to grow further as Indians gravitate towards higher-end spirits,
especially single malts.

Moreover, the growth of single malt whisky is also supported by the Indian tropical weather with
hot summers and monsoons, along with mild to cold winters.

"A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old
scotch single malt, given the maturation of malt spirits in our tropical weather with hot
summers/monsoons and mild to cold winters. Likewise, a one-year-plus Indian malt spirit is
akin to a 3-year old scotch malt spirit," he said.

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic,
several companies joined it, when the global supply chain was disrupted, affecting scotch whisky
shipments. Indian whisky brands have since grabbed the opportunity and made strong inroads
into the market.
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Country's liquor companies may approach FSSAI
for separate standard for Indian single malt
whisky

Synopsis

Indian liquor makers are seeking a separate standard for Indian single malt whisky from
the FS5AL This will help maintain its reputation as these whiskies gain international
recognition. The industry is also applying for a gecgraphical indication tag, enhancing
credibility. The segment is experiencing about 30 percent growth, driven by
premiumisation trends.

Homegrown Indian liquor makers are
mulling approaching food & beverages
regulator FSSAI for a separate standard
for the Indian single malt whisky that

is rapidly scaling with the ongoing
trend of premiumisation and has won
several prestigious international

. awards. This will help maintain the
Indian single malt whiskey

sanctity and reputation of Indian
single malt whisky -- now exported to 60 countries -- and Indian producers are
discussing the move, according to Confederation of Indian Alcoholic Beverage

Companies (CIABC), the industry body of domestic AlcoBev manufacturers.

The Indian distillers are also taking steps to get a geographical indication tag
for their single malt whisky that will enhance the brand's credibility and
standards.

While the sale of Indian single malt whisky rising in high double digits in the
country -- the world's largest whisky market -- the industry is also facing a
challenge to keep a check on the emergence of smaller single malt whisky
brands.




According to CIABC Director General Anant S Iyer, the definition of FSSAI is
that it should be malt-based, but it does not define single malt. Single malt
whisky means that it should come from single distillery and not multiple

ones.

Those not following proper standards should be restrained from claiming
themselves as Indian single malt whisky, Iver said.

"We believe that FSSAI should amend its regulations to include a separate
standard applicable to Indian single malt whisky. This way, producers who are
not following the required standards can be restrained from calling it Indian
single malt whisky. It will also help maintain the sanctity and reputation of
Indian single malt whisky,” Iver told PTI.

In recent years, Indian single malt brands, including Amrut, Paul John, Radico
Khaitan's Rampur, Indri from Picadilly Industries, Gianchand from
Dewansons, Crazy Cock from South Seas Distilleries, and Doaab (Globus), have
broke into the segment which was shadowed by the imported Scotch whisky.

In 2023, Indian single malts accounted for nearly 33 per cent of total sales,
scoring over the global brands such as Glenlivet, Macallan, Lagavulin,
Glenfiddich, and Talisker in the 'desi’' market, where the ASP (average selling
price) is going up.

CIABC has expressed concerns over misrepresentation of the Indian single
malt category by some manufacturers, calling their produce as "single malt”
despite it being sourced from different distilleries.

CIABC says it undermines efforts of Indian producers who have worked hard
over the years in creating a niche for Indian single malt whiskies globally.

"Now a host of other Indian domestic players are setting up and maturing
Indian malt spirit, using malted Indian Barley in Oak Barrels, which are
mainly imported. They are in the process of launching their own Indian single
malt whisky brands in the immediate to near future,” said Iyer.

Indian whiskies are finding their play in the huge whisky category worldwide

dominated by scotch, American, Irish, Japanese, and Canadian whiskies, he
added.




Earlier this year, the Food Safety and Standards Authority of India (FSSAI)

issued its definition of single-malt and single-grain whisky, which came into
effect on March L.

According to Iyer, the definition of FSSAI is that it should be malt-based, but
they do not define single malt.

Ensuring registration of Indian single malt whisky as a geographical
indication product "will go a long way in enhancing the credibility and
ensuring the following of the minimum standards required to produce Indian
single malt whisky", he added.

The segment is witnessing around 30 per cent volume growth, though the base
is small at 1.5 1akh cases. It is expected to grow further as Indians gravitate
towards higher-end spirits, especially single malts.

Moreover, the growth of single malt whisky is also supported by the Indian

tropical weather with hot summers and monsoons, along with mild to cold
winters.

"A 3-year-old Indian single malt whisky would be close to in terms of profile to
a 10-year-old scotch single malt, given the maturation of malt spirits in our
tropical weather with hot summers/monsoons and mild to cold winters.
Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt
spirit,” he said.




Country's liquor cos may approach FSSAI for
separate standard for Indian single malt whisky

This will help maintain the sanctity and reputation of Indian single malt whisky — now
exported to 60 countries — and Indian producers are discussing the move, according to
Confederation of Indian Alcoholic Beverage Companies (CIABC), the industry body of
domestic AlcoBev manufacturers

PTI; DECEMBER 29, 2024 / 17:05 IST

Homegrown Indian liquor makers are mulling approaching food & beverages regulator FSSAI for a
separate standard for the Indian single malt whisky that is rapidly scaling with the ongoing trend of
premiumisation and has won several prestigious international awards.

This will help maintain the sanctity and reputation of Indian single malt whisky — now exported to 60
countries — and Indian producers are discussing the move, according to Confederation of Indian
Alcoholic Beverage Companies (CIABC), the industry body of domestic AlcoBev manufacturers. The
Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky that
will enhance the brand's credibility and standards.

While the sale of Indian single malt whisky rising in high double digits in the country — the world's largest
whisky market — the industry is also facing a challenge to keep a check on the emergence of smaller
single malt whisky brands.




According to CIABC Director General Anant S lyer, the definition of FSSAI is that it should be malt-based,
but it does not define single malt. Single malt whisky means that it should come from single distillery
and not multiple ones.

Those not following proper standards should be restrained from claiming themselves as Indian single
malt whisky, lyer said.

"We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian
single malt whisky. This way, producers who are not following the required standards can be restrained
from calling it Indian single malt whisky. It will also help maintain the sanctity and reputation of Indian
single malt whisky," lyer told PTI.

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri
from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab
(Globus), have broke into the segment which was shadowed by the imported Scotch whisky.

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the global brands
such as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi' market, where the ASP
(average selling price) is going up. CIABC has expressed concerns over misrepresentation of the Indian
single malt category by some manufacturers, calling their produce as "single malt" despite it being
sourced from different distilleries. CIABC says it undermines efforts of Indian producers who have worked
hard over the years in creating a niche for Indian single malt whiskies globally.

"Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using malted
Indian Barley in Oak Barrels, which are mainly imported. They are in the process of launching their own
Indian single malt whisky brands in the immediate to near future," said lyer.

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch,
American, Irish, Japanese, and Canadian whiskies, he added. Earlier this year, the Food Safety and
Standards Authority of India (FSSAI) issued its definition of single-malt and single-grain whisky, which
came into effect on March 1.

According to lyer, the definition of FSSAI is that it should be malt-based, but they do not define single
malt. Ensuring registration of Indian single malt whisky as a geographical indication product "will go a
long way in enhancing the credibility and ensuring the following of the minimum standards required to
produce Indian single malt whisky", he added.

The segment is witnessing around 30 per cent volume growth, though the base is small at 1.5 lakh cases.
It is expected to grow further as Indians gravitate towards higher-end spirits, especially single malts.
Moreover, the growth of single malt whisky is also supported by the Indian tropical weather with hot
summers and monsoons, along with mild to cold winters.

"A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch single
malt, given the maturation of malt spirits in our tropical weather with hot summers/monsoons and mild
to cold winters. Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt spirit," he
said.

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several
companies joined it, when the global supply chain was disrupted, affecting scotch whisky shipments.
Indian whisky brands have since grabbed the opportunity and made strong inroads into the market.
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Indian Single Malt Whisky: Industry Seeks
Separate FSSAI Standard

By Rediff Money Desk, New Delhi Dec 29, 2024 15:19

Indian liquor makers are pushing for a separate FSSAI standard for Indian
single malt whisky to ensure quality and protect its growing international
reputation.
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New Delhi, Dec 29 (PTI) Homegrown Indian liquor makers are mulling approaching food & beverages
regulator FSSAI for a separate standard for the Indian single malt whisky that is rapidly scaling with the
ongoing trend of premiumisation and has won several prestigious international awards.

This will help maintain the sanctity and reputation of Indian single malt whisky -- now exported to 60
countries -- and Indian producers are discussing the move, according to Confederation of Indian Alcoholic
Beverage Companies (CIABC), the industry body of domestic AlcoBev manufacturers.

The Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky
that will enhance the brand's credibility and standards.

While the sale of Indian single malt whisky rising in high double digits in the country -- the world's largest
whisky market -- the industry is also facing a challenge to keep a check on the emergence of smaller
single malt whisky brands.
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According to CIABC Director General Anant S lyer, the definition of FSSAI is that it should be malt-based,
but it does not define single malt. Single malt whisky means that it should come from single distillery
and not multiple ones.

Those not following proper standards should be restrained from claiming themselves as Indian single
malt whisky, lyer said.

"We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian
single malt whisky. This way, producers who are not following the required standards can be restrained
from calling it Indian single malt whisky. It will also help maintain the sanctity and reputation of Indian
single malt whisky," lyer told PTI.

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri
from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab
(Globus), have broke into the segment which was shadowed by the imported Scotch whisky.

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the global brands
such as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi' market, where the ASP
(average selling price) is going up.

CIABC has expressed concerns over misrepresentation of the Indian single malt category by some
manufacturers, calling their produce as "single malt" despite it being sourced from different distilleries.

CIABC says it undermines efforts of Indian producers who have worked hard over the years in creating a
niche for Indian single malt whiskies globally.

"Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using malted
Indian Barley in Oak Barrels, which are mainly imported. They are in the process of launching their own
Indian single malt whisky brands in the immediate to near future," said lyer.

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch,
American, Irish, Japanese, and Canadian whiskies, he added. Earlier this year, the Food Safety and
Standards Authority of India (FSSAI) issued its definition of single-malt and single-grain whisky, which
came into effect on March 1.

According to lyer, the definition of FSSAI is that it should be malt-based, but they do not define single
malt. Ensuring registration of Indian single malt whisky as a geographical indication product "will go a
long way in enhancing the credibility and ensuring the following of the minimum standards required to
produce Indian single malt whisky", he added. The segment is witnessing around 30 per cent volume
growth, though the base is small at 1.5 lakh cases. It is expected to grow further as Indians gravitate
towards higher-end spirits, especially single malts. Moreover, the growth of single malt whisky is also
supported by the Indian tropical weather with hot summers and monsoons, along with mild to cold
winters.

"A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch single
malt, given the maturation of malt spirits in our tropical weather with hot summers/monsoons and mild
to cold winters. Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt spirit," he
said.

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several
companies joined it, when the global supply chain was disrupted, affecting scotch whisky shipments.
Indian whisky brands have since grabbed the opportunity and made strong inroads into the market.
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Indian single malt whisky demands its own
rulebook as global fame soars

The Indian distillers are also taking steps to get a geographical indication tag for their
single malt whisky that will enhance the brand's credibility and standards

PTI Published 29.12.24, 04:06 PM
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Homegrown Indian liquor makers are mulling approaching food & beverages regulator FSSAI for a
separate standard for the Indian single malt whisky that is rapidly scaling with the ongoing trend of
premiumisation and has won several prestigious international awards.

This will help maintain the sanctity and reputation of Indian single malt whisky -- now exported to 60
countries -- and Indian producers are discussing the move, according to Confederation of Indian Alcoholic
Beverage Companies (CIABC), the industry body of domestic AlcoBev manufacturers.

The Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky
that will enhance the brand's credibility and standards.

While the sale of Indian single malt whisky rising in high double digits in the country -- the world's largest
whisky market -- the industry is also facing a challenge to keep a check on the emergence of smaller
single malt whisky brands.

According to CIABC Director General Anant S lyer, the definition of FSSAl is that it should be malt-based,
but it does not define single malt. Single malt whisky means that it should come from single distillery
and not multiple ones.
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Those not following proper standards should be restrained from claiming themselves as Indian single
malt whisky, lyer said.

"We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian
single malt whisky. This way, producers who are not following the required standards can be restrained
from calling it Indian single malt whisky. It will also help maintain the sanctity and reputation of Indian
single malt whisky," lyer told PTI.

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri
from Picadilly Industries, Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab
(Globus), have broke into the segment which was shadowed by the imported Scotch whisky.

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the global brands
such as Glenlivet, Macallan, Lagavulin, Glenfiddich, and Talisker in the 'desi' market, where the ASP
(average selling price) is going up.

CIABC has expressed concerns over misrepresentation of the Indian single malt category by some
manufacturers, calling their produce as "single malt" despite it being sourced from different distilleries.

CIABC says it undermines efforts of Indian producers who have worked hard over the years in creating a
niche for Indian single malt whiskies globally.

"Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using malted
Indian Barley in Oak Barrels, which are mainly imported. They are in the process of launching their own
Indian single malt whisky brands in the immediate to near future," said lyer.

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch,
American, Irish, Japanese, and Canadian whiskies, he added.

Earlier this year, the Food Safety and Standards Authority of India (FSSAI) issued its definition of single-
malt and single-grain whisky, which came into effect on March 1.

According to lyer, the definition of FSSAI is that it should be malt-based, but they do not define single
malt.

Ensuring registration of Indian single malt whisky as a geographical indication product "will go a long way
in enhancing the credibility and ensuring the following of the minimum standards required to produce
Indian single malt whisky", he added. The segment is witnessing around 30 per cent volume growth,
though the base is small at 1.5 lakh cases. It is expected to grow further as Indians gravitate towards
higher-end spirits, especially single malts. Moreover, the growth of single malt whisky is also supported
by the Indian tropical weather with hot summers and monsoons, along with mild to cold winters.

"A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch single
malt, given the maturation of malt spirits in our tropical weather with hot summers/monsoons and mild
to cold winters. Likewise, a one-year-plus Indian malt spirit is akin to a 3-year old scotch malt spirit," he
said.

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several
companies joined it, when the global supply chain was disrupted, affecting scotch whisky shipments.
Indian whisky brands have since grabbed the opportunity and made strong inroads into the market.
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Country’s liquor cos may approach FSSAI for separate
standard for Indian single malt whisky

OA A

PTI, DEC 29, 2024, 3:56 PM IST
, : : Homegrown Indian liquor makers

are mulling approaching food &
beverages reqgulator FSSAI for a
separate standard for the Indian
single malt whisky that is rapidly
scaling with the ongoing trend of
premiumisation and has won several
prestigious international awards.

This will help maintain the sanctity and reputation of Indian single malt whisky — now exported to 60 countries — and Indian
producers are discussing the move, according to Confederation of Indian Alcoholic Beverage Companies (CIABC), the industry
hody of domestic AlcoBev manufacturers.

The Indian distillers are also taking steps to get a geographical indication tag for their single malt whisky that will enhance the
brand's credibility and standards.

While the sale of Indian single malt whisky rising in high double digits in the country — the world's largest whisky market — the
industry is also facing a challenge to keep a check on the emergence of smaller single malt whisky brands.

According to CIABC Director General Anant S Iyer, the definition of FSSAL is that it should be malt-based, but it does not define
single malt. Single malt whisky means that it should come from single distillery and not multiple ones.

Thaose not following proper standards should be restrained from claiming themselves as Indian single malt whisky, Iyer said.

“We believe that FSSAI should amend its regulations to include a separate standard applicable to Indian single malt whisky. This
way, producers who are not following the required standards can be restrained from calling it Indian single malt whisky. It will
also help maintain the sanctity and reputation of Indian single malt whisky,” Iyer told PTL

In recent years, Indian single malt brands, including Amrut, Paul John, Radico Khaitan's Rampur, Indri from Picadilly Industries,
Gianchand from Dewansons, Crazy Cock from South Seas Distilleries, and Doaab (Globus), have broke into the segment which
was shadowed by the imported Scotch whisky.

In 2023, Indian single malts accounted for nearly 53 per cent of total sales, scoring over the global brands such as Glenlivet,
Macallan, Lagavulin, Glenfiddich, and Talisker in the ‘desi’ market, where the ASP (average selling price) is going up.




CIABC has expressed concerns over misrepresentation of the Indian single malt category by some manufacturers, calling their
produce as “single malt” despite it being sourced from different distilleries.

(CIABC says it undermines efforts of Indian producers who have worked hard over the years in creating a niche for Indian single
malt whiskies globally.

“Now a host of other Indian domestic players are setting up and maturing Indian malt spirit, using malted Indian Barley in Oak
Barrels, which are mainly imported. They are in the process of launching their own Indian single malt whisky brands in the
immediate to near future,” said Iyer.

Indian whiskies are finding their play in the huge whisky category worldwide dominated by scotch, American, Irish, Japanese,
and Canadian whiskies, he added.

Earlier this year, the Food Safety and Standards Authority of India (FSSAI) issued its definition of single-malt and single-grain
whisky, which came into effect on March 1.

According to Iyer, the definition of FSSALis that it should be malt-based, but they do not define single malt.

Ensuring registration of Indian single malt whisky as a geographical indication product “will go a long way in enhancing the
credibility and ensuring the following of the minimum standards required to produce Indian single malt whisky", he added.

The segment is witnessing around 30 per cent volume growth, though the base is small at 1.5 lakh cases. It is expected to grow
further as Indians gravitate towards higher-end spirits, especially single malts.

Moreover, the growth of single malt whisky is also supported by the Indian tropical weather with hot summers and monsoons,

‘A 3-year-old Indian single malt whisky would be close to in terms of profile to a 10-year-old scotch single malt, given the
maturation of malt spirits in our tropical weather with hot summers/monsoons and mild to cold winters. Likewise, a one-year-
plus Indian malt spirit is akin to a 3-year old scotch malt spirit," he said.

The story of Indian single malt whisky started in 2003 with Amrut and after the pandemic, several companies joined it, when the
global supply chain was disrupted, affecting scotch whisky shipments. Indian whisky brands have since grabbed the
opportunity and made strong inroads into the market.




Indian liquor makers push for separate
standards for single malt whisky

Indian liquor makers are planning to approach the Food Safety and Standards Authority of India (FSSAI) to introduce distinct standards for

Indian single malt whisky.

@ srio (1)

Indian liquor makers are planning to approach the Food Safety and Standards Authority of India
(FssAl) to introduce distinct standards for Indian single malt whisky. This move aims to protect the
category's reputation as it gains global recognition, exporting to several countries and winning
prestigious international awards.

The Confederation of Indian Alcoholic Beverage Companies (CIABC), representing domestic
alcobev manufacturers, is leading discussions on the initiative, according to media reports.

CIABC Director General Anant S. lyer emphasised the need for FSSAI to amend its regulations to
define Indian single malt whisky. Expressing concerns about misrepresentation, Anant clarified,
*Single malt whisky should originate from a single distillery, unlike some products misleadingly
labeled as such.” The proposed standards would ensure producers adhering to proper methods are
distinguished from those who do not, safeguarding the integrity of the category.

In addition, Indian distillers are pursuing a geographical indication (Gl) tag for Indian single malt
whisky. A Gl tag would enhance brand credibility and set minimum production standards.

Liquor companies’ initiative to approach FSSAI for dedicated standards for Indian single malt aligns
with the country's food regulator’s implementation of single malt and single grain whisky definitions
dated March 1, 2024. This initiative underscores Indian whiskies’ growing prominence in the global
market, competing with Scotch, American, and Japanese counterparts.
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Liquor cos to approach FSSAI for separate
standard for Indian single malt whisky

Indian liquor makers are seeking a separate standard for Indian single
malr whisky from the FSSAI as these whiskies gain international
recognition, according to a media report.

Homegrown Indian liguor makers are reportedly planning of approaching the Food Safety and
Standards Authority of India (FSSAI) for a separate standard for the Indian single malt whisky as
they gain international recognition.

According to a PTI report, the industry is also planning to apply for a geographical indication tag
to enhance its credibility.

Amidst the growing trend of premiumisation, the segment is witnessing more than 30% of growth
and is rapidly scaling, while winning international accolades.

A different standard, according to the Confederation of Indian Alcoholic Beverage Companies
(CIABC), will help maintain the sanctity and reputation of Indian single malt whisky, which is now
exported to 60 countries.

According to CIABC Director General Anant 5 lyer, the definition of F35Al is that it should be
malt-based, but it does not define single malt.

Single malt whisky means that it should come from single distillery and not multiple ones. He
added that those not following proper standards should be restrained from claiming themselves
as Indian single malt whisky, the report added.

"We believe that FSSAI should amend its regulations to include a separate standard applicable to
Indian single malt whisky. This way, producers who are not following the required standards can
be restrained from calling it Indian single malt whisky. It will also help maintain the sanctity and
reputation of Indian single malt whisky," he said.

Earlier this year, the FSSAI issued its definition of single-malt and single-grain whisky, which
came into effect on March 1.
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Rire ATeT @I &t 60 ST A dUR SHIS, 3@ GUT
WSS U B B U A HUT, T g SRIR?

Single Malt Whisky: RRTd HIee [@5%@! 1 3@ 60 I H FRITd a1 ST . YR fSReeR ooeii RivTe Hiee fgw®! & [T 61 et
2ol uH & e i peA 3BT/ |

FSSAI: S%T H YRTH §HTH aTell SUFTT HRd A -1 RiTTa ATee [t & e aFs & forg yRdia @
TRET 3R AP WIFUHRUN (THTHTHLSNE) A ISP H3A UR fIaR &2 T8t 8. TRaaq ¢ & uRa & g+t
Rivrer aree fRwast 3t wi asht & 9g @ § ol 39 &3 ufafla Sexazra oars A g 7.

W IR FFafarel & fAer uRda sremisfie ta sufal & ufvwy @fengudid) A wa1 fo urda
ISP 3H HeH TR Td1 B3 I8 8. THQ HRATT RITTe UTee f@wa o} Ygar 3R IRa & a9 3@ |
Hgg faen.

60 2911 7 51 w7 veT Aafa

39 319 60 <N A Frafa faran wirar 3. URdH f3feer sroft Rivre uree few & forw vimfers ddas
$1 goll UM & T ot eH I3T38 &, o s 9 fagw=igar ik 9=e 9e9.

YRd § g1 RivTar uree [t 1 faw! avqg IR & ot o # 9¢ 381 8. gTaifes, S &1 Bic Riva
ATee [P §is & IUA & Tad gAaal BT WY JHET HA1 US 361 8. Wi & weife=re sHa
Y 3R 1 gl P Thuauausns ot uvHT 98 g f a8 dree smutfya g1 9ifee, dfe ag River
ATeE &1 aR U T8 Hear .

CIABC 7 B1 3 71T

3d T 3R A TAI3ME- 1T &) gdr % Rivre Aree @) &1 Aaad9 § & a8 te & fefead @
Tt =R, =1 & o ¥R V. 3R A Fe1 75 &Y SR 9] &1 urer 98 $I 7@ &, T2 Qe B
YR RiTTe Aiee f@) 811 1 3Ma1 637 A AbT IE1 18, 3211 $81 f Truagauars &) HRda
Ritrer Aree R U= TF e A A HA & fore 3ru= FRraw A S=ny= &A1 Tnfee.
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Single Malt Whisky: YR @t &t fente gfaar & oot & w¢ @t &1 omst gfar & 60
321t ot WYRATT ShufAat ot fegeeht o1 Tarqie fomaT ST 38T 81 o] T fefar srafaat 3., v

o IR A 97 B RGN gl & fewie
¢ 60 31 &l TagUl 81 @1 § R fegeeht
o 3T et Aree fogwht & arer Wed it A

7§ feeett: Wt feght (Indian Whisky) &t feats gfan & aoft @ a5 @1 &1 o
g1 & 60 ST &l TRAIT ShUla] hl [cghl T TaRIUIC [chaT ST 38T &1 378 T IRTd
fmTaT 9Ra & a0t et ATee fegweht ah ofefiT Wee o folq IRd T @Te TRedT 37R A
TTreARoT (FSSAI) & TUeh thed IR AR &R 36 61 RA A a1 [ivTedt ATee. fegah! bl
AT 3oft @ 9 1 & 3R 39 g fafdq SiawIEy R et &1 wief R Fmfarert
T FTheRa 3T 31T Sfcehigioreh davet chuitet (CIABC) 3 gaman foh 3feam
TTSYER 39 dhed W I91 9 T 6| 399 HRAT [T Alee fegwhl dhf [T 3Rk 91 at
gAY TG | eg Wentt| 38 3 60 <21 A fafd far S g




wiafTS gl

TRATT fefReR o=t fvTer e fegweht & ol fotaifthenet 3feahe (G) &t R &
foTg off e 33T %5 51 39 §1S i A4 T1adT 3R A Gei | R H &t 47Tt ATee
fegwen! ol farch! SR TTOTR ¥ GeTs 3ich & 96 <61 6 | ETciiich, e ahl B, FivTed ATee
fegeh! 1€ o IR & Teia Tl ol it FIT el U€ ¥el 61 CIABC & WgTfesra
3d T 3R A Tl fth ThUGUGUaTS i Ui I5 & foh 3% ATee Seiid g
MY, Afch 7g et ATez ot RN a1 el 8

7 g fewie

3R 7 Fa ok et Wee fegwh! 1 A g foh Tg folee ot feferd! @ 31T a1fgT,
7 foh 3 fefReert T T 3ferd ATanl & Wt T <6 8, 3% G ol MIRAd (8Tt
AT (egh! G 1 4T et & R I MU | I gl foh THUHUaUar
TR T WTee fegeeht TR Ueh e A MTHel el ah ol o o o wartes
&1 TR




