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Define single-malt whiskies
afresh, says alcobev industry
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he Confederation of
T Indian Alcoholic Bever-

age Companies (CIABC)
hasrequested the Agricultural
and Processed Food Products
Export Development Authority
to come up with a narrower,
India-specific definition that
will serve as a benchmark for
producing single malts in the
country, consideringthe varied
climatic conditions compared
to other whisky-producing
nations.

In India, spirits age three to
four times faster compared to
othercountries. Typically,sin-
glemaltsshouldbea product of
a single distillery though the
malt can be matured in differ-
ent casks.

At present, thereare 8-9 dis-
tilleries producing their own
single-maltbrands. Paul John,
Amrut, Solan Gold and Rampur
have become household
names, while new brandssuch
asIndriand GianChand are yet
tomakeamarkdespite receiv-
ing considerable recognition

In good spirits

While still at a nascent stage, Indian single malts have been
gaining strong market share of late
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However, expertsargue that
the FSSAT'sdefinition of single
malt is too broad and regula-
toryin nature. They emphasize
theindustry’sneed forspecific
and practical standards, tailor-
made to address the unique
considerations of whisky pro-
duction inIndia.

Unlike the climate in Scot-
land, where most single malts
are produced, India has varied
climatic conditions within the
country that can significantly
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into play, thesingle-malt cate-
gory faces a dilemmaoverthe
definition.

According to the 2018 food
safety and standards regula-
tions for alcoholic beverages by
the Food Safety and Standards
Authority of India (FSSAI), sin-
gle-maltorsingle-grain whisky
isdefined asadistillate derived
from fermented mash utilizing
malted barley, or malted or
unmalted grain, distilled in a
pot and originating froma sin-

gate variations as
Indian products have distinct
notes and flavours due to the
use of domestically grown bar-
ley and the impact of warmer
climatic conditions during the
maturation process, CIABC
directorgeneral Vinod Giri saicl.
Thelobby group represents
interests of firms such as Rad-
ico Khaitan Ltd, JagatjitIndus-
tries Ltd and Allied Blenderand
Distillers Pvt. Ltd.
“Rampur, Indri, Amrut, Paul
John, GianChand and others
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doing well isan endorsementof
Indian whiskiesby Indians. Itis
a very vital step in building
global acceptanceforourlocal
products. Forthe Indian single
malt becominga strong global
brand, we must deliver quality
productexperience uniformly
and consistently. Thisrequires
well-defined productand pro-
cess standards,” Giri added.
Itwillalso help in betterreg-
ulation of the industry, he said.
Benchmarks are also required
to help the industry’s growth
and to checkspurious, doubtful
products. It could also help
exports by defining Indian sin-
gle maltsasa separate category
witha certification by the gov-
ernment agency, Giriadded.
The consumption of single-
malt whisky in India is about
475,000 cases (of 9 litres each).
One-fourthof thisis said to be
of Indian brands. Of the
220,000 casesof single malts
produced by Indian compa-
nies, about 100,000 cases are
exported. While still at a nas-
cent stage, Indian single malts
have beengainingstrong mar-
ket share of late. International
drinks market analyst, IWSR,
said premium local brands are
evident across all categories,
but Indian single maltsare the
most credible and expensive,
giventhat themost aged liquid
inbarrels are found here.



