KARNATAKA RETAINED THE TOP NATIONAL SLOT BY CONTRIBUTING 17% OF PAN-INDIA VOLUMES IN FY25

South India accounts for 58% of all-India whiskey sales in previous financial year

Andhra Pradesh, Karnataka, Kerala, ‘Tamil Nadu, ‘lelangana—along with Puducherry UL, collectively consumed 25.18 crore cases of IMFL during Y25

NEW DELHI: South Indian
states continued 1o domi-
nate the Indian-Made Forelgn
Liguor (IMFL) market in FY25,
accounting for 58 per cent of
total revenue, with Karnataka
retaining the top national slot
by contrib-uting 17 per cent of
pan-India volumes, according
to data from the Confederation
of Indian Alcoholic Bever-age
Companies (CIABC),

The five southern states—
Andhra Pradesh, Karnataka,
Kerala, Tamil Nadu, Telan-
gana—along with the Union
Territory of Puducherry, col-

lectively consumed 23,18 crore
cases of IMFL during FY 25,
CIABC noted that "South’s
dominance Is near-absolute”
while the rest of India accounted
fior the remaining 42 per cent.
At the national level, IMFL
whisky sales slowed 1o 1.4 per
cent growth, reaching 40.17
crore cases, up from 39,62 crore
cases in FY 24, CIABC Director
General Anant S Tyer attributed
the muted growth to a weak Q1
last year, influenced by gen-
eral elections and excise policy
changes in several states. "Sig-
nificant hikes in state levies and

policy adjustments impact sales
in the short to medium term,”
he said.

Karnataka, with 688 crore
cases, led the charts, followed
by Tamil Nadu at 6.47 crore
cases. Telangana and Andhra

Closer Look

+ Northern region accounted for 20% of IMFL sales, led

by Uttar Pradesh with 2.50 crore cases & a 6% growth

+ Rajasthan, Delhi, and Haryana ranked ninth, tenth, and
eleventh with 1.37 crore, 1.18 crore, and 1.17 crore
cases, respectively, Overall growth in the north was 1%

Pradesh contributed 3.71 crore
and 3.55 crore cases, respec-
tively, each representing roughly
9 per cent of total IMFL sales.
Kerala ranked seventh with
2.29 crore cases, Puducherry
reported a notable 10 per cent

growth with (.28 crore cases.
Overall, the southern reglon
saw nearly | per cent growth
in sales volume,

The northern  region
accounted for 20 per cent of
IMFL sales, led by Uttar Pradesh

with 2.50 crore cases and a 6
per cent growth rate. Rajast-
han, Delbi, and Haryana ranked
ninth, tenth, and eleventh with
1.37 crore, 118 crore, and 1,17
crore cases, respectively. Over
all growth in Iﬁ:nm‘l was |
per cent.

‘The western region contrib-
uted 12 per cent of total sales,
with Maharashtra leading at
2.71 crore cases, a 4 per cent
annual increase. The region
recorded 3 per cent growth
averall. In the eastern region,
which contributed 10 per cent
of sales, West Bengal led with

1.49 crore cases (Bth nation-
ally) and 4 per cent growth, fol-
lowed by Odisha, As-sam, and
Jharkhand.

Sales declined in Punjab
(-20 per cent) and J&K (-15
per cent], while Tharkhand, Raj-
asthan, and Puducherry saw
growth of 15 per cent, 13 per
cent, and 10 per cent, respec-
tively. lyer highlighted emerging
opportunities in Uttar Pradesh,
Rajasthan, West Bengal, Odisha,
and Andhra Pradesh, and noted
that Delhi awaits a new excise
palicy to boost sales,

Premium and luxury seg-

ments, particularly whiskies,
have witnessed strong growth,
with companies experimenting
with premium offerings and
Innovations, However, chal-
lenges remain, including high
laxes, policy changes like Maha-
rashtras MML, discrimination
in IMFL brands, and pending
dues in Tel-angana, which con-
tinue to affect the industry,
India remains the larg-
est whisky market glnhnl?' by
volume, increasingly shifting
toward premiumisa-tion, even
assouthern states malntain their
dominant share. AGENCIES



